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Mercato Mediterraneo:

The InternationalMediterranean Agro Food
Exhibition

Rome, 9 12 Novembre 2019

A Marketis a placeof trades Thejourneyof Mercato
Mediterraneostarts from here, from its new format
dedicatedto the companies,products, valuechains
and traditions of the Mediterranean Agro Food
sector

The 2019 edition will offer a balance of all the
elements surrounding the cultural and economic
heritage of the Mediterranean, launching the
exhibition as a point of reference for all the
producers, buyers and sellers willing to expand
their businessn the Med area

In its multicoloredhorizonof cultures,countriesand
products, Mercato Mediterraneo finds its route
through an innovative and attractive format,
embracinghe plurality of the agrofood valuechain



/Business Opportunities

/ Acquiringnew perspectivesand businessnspirations

/ Gettingin touch with important buyers fromltaly and
the world

/B2B meetings withoperatorsand endusers

/Product tastingsand workshops

Mercato Mediterraneo 2019 continues its journey
dedicated to businessprofessionalsand operators from
Agro food sectors Indeed, all the operators of the food
chain will benefit from real businessopportunities, based
on high quality products and innovative processes
Personalizedittings and equippedspacesare availablefor
all companies willing to participate, in addition to
presentations,show cookingand specialinitiatives aimed
at maximizing investments The forthcoming edition will
also see training workshops and an international
conferenceprogram, a real addition that mayfacilitate new
opportunities

B2B areasandloungeswill be provided



Exhibitor Hosted
Profiles Buyer

Program

/Farmingenterprises
/Small, medium and large companies

/Public and privatentities The special incoming
/Promotion andprotection entities program of selected
/Consortiumsand Intl. Organizations ~ OPerators and buyers
\ / Distributors from all over the world,
/ Specialize@ress andournalists returns in 2019. Al
/Researclentities categoriesof
/Foodbloggersandinfluencers buyers/sellers, will be

/Services angbrofessionakquipment  invited and hosted
according to their proven

purchase ability, as part

of a program specifically
Visitor designed for the event.
The program will use a

Profiles special dedicated APP, to
MER ~ which only exhibitors and
CA~T0 buyer_s will have access,
MED 1T /Buyers fromitaly andabroad allowing them to easily
w e s P B
: etailerswholesalersaanddistributors
s, DA e e
oodbloggersandinfluencers -
kil /SUPp|y and Demand /Corporaggns will be completed by
/Banqueting and catering networking events,
representatives insights, special tastings
/ Cuisineand hospitalitycolleges and dedicated seminars,

/ Certification& educationinstitutions  conducted in English.
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/The Supply Chain
/AgroFoodMed

AgroFoodMed ¢

AgroFoodMedis the conceptthat includes i\\*/_,/
all the products of the Mediterranean, =" <
agrofood supplychain - ! "‘j

It will be a dynamicenvironmentfocused "
onthe processest the heart of agrofood
businessesvithin the Mediterraneancontext =~ .
Importantly, all the segmentswill be highlighted, from
production to distribution, passingby seasonality and
quality control processesas well as the developmentof
newtrade routes

Additionally MERCATMEDITERRANEDIivesto createa
mindful and innovativeconnectionbetweennature, quality
and businesssustainability,that requiresthe involvement
of key national and international agribusinesglistribution
networksand InternationalOrganisations

AgroFoodMedaimsto developfive important clustersand
topics

OlioMed: anin-depth analysison ExtraVirginOlive Oil, one
of the mostimportant productsof the Mediterraneandiet.
Verde Mare: a new way of conceivingsustainabilityof the
Med Sea

Kaffeina dedicated to b 9 y S N &caffeine inspired
productsof the Med.

Organic dedicatedof the origin of the productswe call
G 2 NH togag O €

Fuori Casa a new focus dedicated to currents trends
relatedto & 9 I gih Azhridagroturism.
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Olio Med

The EVOoil is not only an assetbut alsothe =
key element of the Mediterranean diet” |/ ©
paradigm Mercato Mediterraneodedicatesa
central role to this product, respondingto
specific requests from domestic and
international markets EVOoill is in fact the
most soughtfor and requested product by
professionalsand buyers

Thisis why we aim to developthe enormouspotential of EVO
oil, aswell asenhancethe quality processe®f productionfrom
the Mediterranean Area in order to meet the most diverse
needs of consumersfrom all over the world. Professional
visitors from restaurants,communities, retail and distribution
networks will be able to taste and buy EVOoil during the
exhibitionandparticipateto educationalkessions

Polifenolica Y /).
Thenew roadsof EVOoil N

Asthe world continuesto discoverthe endlessbenefits of EVO
oil from the Mediterranean, the Polifenolica session will

therefore be dedicated towards stimulating the discussion
surroundingeVQoil with its key players,originatingfrom various
countriesandsectors(businesspoliticalandacademic)

Polifenolicawill alsobe the hub for all the productswith high
levels of antioxidantsand extraordinary nutritional properties,
suchascitrusfruits, tomatoes,spicesplants,includingalsoaloe
and algaefrom the Med. Indeed, the sessionwill not only be
related to food but also encompasssuperior natural based
cosmetics



/The Cluster
[Verde Mare
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¢ 2 R [cBm@té issuesrequire an urgent and efficient
visionfor the managementof the Med. Dueto its rich
biodiversity, the rising of temperatures may have a
devastating effect on the Med, which has to be
preservedat all costs Becauseof this, the exhibition
will focus much of its program on the socicpolitical
paradigmsat the heart of this challenge, fostering
climate changemitigation and the sustainabilityof the
a S R €asystem Indeed, the UN 2030 Agenda, as
well as the European Commission sustainable
developmentefforts will be highlighted, and much of
the debateswill be concenteredon providingsolutions
to this modernday crisis Seminarsand dialogueswill
be focused on agricultural and environmental
associationstecyclingconsortiums raw materials,and
businessegelated to circular economy,endorsedby
the Italian Ministry of the Environment Furthermore,
Verde Mare will also showcasethe promotion and
preservationof the a S R€@afoodindustry.
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Kaffeina

The vital energy of thévied

Coffee is the most popular drink in the world

and although its story beganin Ethiopia, the

true appreciation of its features and flavours
started in the Med. Indeed,Kaffeinawill be one

of the main clustersof the exhibition and will

bring together all the protagonistsof this sector

Fromthe artisan coffeeroasters,to modernday
& O 2 TYFISISS hida distribution companies,
¢ K 2 daily businessevolvesaround one of the

main protagonistsof the Mediterraneanway of

life. Kaffeinawill also welcome and showcase
other dsuperfooct products such as chocolate
andspecialchilliesfrom Italy andnorth Africa
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) 4 and for the original commitment set out by the
,ﬁéﬁ%ﬁgﬁm / Kaffelr.\a exhibition, is related to the quality and origin of raw
/OrganIC materials Starting from the organicraw materials,
Mercato Mediterraneo promotes a dialogue on
grains, cereals, legumesand much more, both in
terms of the nutritional benefits and vis-a-vis the
crumosooRE businesgertinenceof the organicsector Areturn to
C RomA old traditions that offers a message of great

modernity, meetingsthe needsof increasinglyaware
customers



ocus, the quality-business axis that

Mercato Mediterraneowantsto promote, in line
MER ~ with previous editions, is that of the d&Fuori
CA~TO Casa Xtalian for & 9 | (hAdglilédeed, G 2 R &
MED IT trend showsan increasingphenomenonamong
ER RA .
~ NEO

consumers a cultural growth that matchesfood
Focus 7 nd wine, enhaqcmgfood quality through a new
THEL m /The. ' % " stylish storytelling Hotels, Restaurants and
skt /Eating Out , 5

well aschefsand banquetingmanagerswill come
to teach and learn about products from the
Mediterranean, as well as create tasting and
experiential show cookingevents All the visitors
will be ableto attend and participateto the show

cookings presentation and prize giving
ceremonies
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